CASE STUDY | Multicultural Transcreation

Client: Comcast Brand: XFINITY Product: Internet Essentials™ Tactics: Flyer - Poster - Brochure
Cultures: Arabic - Chinese - Haitian - Hmong - Korean - Oromo - Polish - Portuguese - Russian - Somali - Tibetan - Vietnamese

Challenge

Comcast’s Internet Essentials™ program offers
discounted internet service to qualifying families
nationwide. The agency was tasked to produce
culturally appealing marketing materials in 12
My languages targeted towards diverse global
npuxogunoc cultures. Materials included brochure, flyer and
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Strategy

Identify qualified linguists and multicultural
copywriters across all language areas, directly and
through partners. Provide client, product and
brand specific instructions to our linguistic
partners and a team of 24+ linguists. Coordinate
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working files to vendors and agency partners.

Solution

Utilizing its existing global partnerships with
linguistics specialists and cultural experts,
Améredia managed the efficient transcreation of
culturally sensitive marketing materials within the

client’s US footprint. Cultural materials specific to
xalesos
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+ No activation fees

With affordable Internet from Comcast, your child can do homework, email amonth
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teachers, type book reports, get online tutoring and more. You may qualify for
Internet Essentials if your child is eligible to participate in the National School
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build client’s brand within diverse cultures.
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